
Responsible for  market ing communicat ions including sales col lateral ,  branding, publ ic
relat ions,  advert is ing,  whi te papers,  t radeshows, seminars and events col lateral  mater ia ls,
analyst  and market research management,  and websi te design and content ei ther direct ly
or on an outsourced basis.
Oversee product posi t ioning including market and customer research for market,  targeted
account-based market ing and product requirements.  Interface direct ly wi th customers to
further def ine market direct ion.
Act as spokesperson for the company with press and analysts and at  industry events.
Provide input to engineer ing wi th respect to product development and also to the
management team regarding product l i fecycle management.
Oversee product market ing including product launch management and assist  wi th sales
training, sales tools and compet i t ive analysis.
Strategic planning including corporate posi t ioning, market and compet i t ive analysis,
customer segment select ion and penetrat ion plans, and related product posi t ioning.
Def ine and direct  market ing programs for demand creat ion,  lead generat ion and outreach
methodology to create brand awareness; interface with the Sales team to cont inuously
opt imize lead tracking and management.
Work c losely wi th Sales team to develop and manage channel  and partner strategies and
programs.
Develop and track metr ics and success cr i ter ia for  a l l  market ing programs and act iv i t ies.
Develop internal  processes and methodologies to opt imize work f low.
Def ine the appropr iate market ing organizat ion s ize to scale the team to meet
organizat ional  growth needs as the company grows

Report ing to the President,  the Director of  Product Market ing is responsible for  leading a
smal l  team to develop and execute c lear ly def ined market ing and communicat ions strategy in
a hands-on manner that  supports consistent business growth and brand awareness.  A cr i t ical
part  of  th is role is providing high qual i ty engaging content to support  the sales cycle f rom
start  to f in ish and accelerate the sales cycle and pipel ine growth.

DIRECTOR OF PRODUCT MARKETING

LOCATION: CANADA

JOB DESCRIPTION

POSITION OVERVIEW

DEPARTMENT: MARKETING

ROLES AND RESPONSIBILTIES 



Must have exper ience market ing solut ions and/or services to asset intensive companies in the
maintenance and rel iabi l i ty  and asset management space including a strong understanding of
Enterpr ise Asset Management,  Asset Performance Management and Industr ia l  I IoT solut ions.
Degree or col lege diploma in business or a combinat ion of  educat ion and exper ience.
8+ years of  industry exper ience in progressive market ing roles,  working in a dynamic
environments wi th exposure to a var iety of  business si tuat ions and operat ional
responsibi l i t ies.  A t rack record of  bui ld ing and introducing new products to market is required. 
Outstanding interpersonal  ski l ls  and an establ ished reputat ion for  impeccable integr i ty and
values are key personal  at t r ibutes of  the posi t ion.  Strong communicat ion ski l ls  (wr i t ing,  verbal
and presentat ion).  Abi l i ty  to grasp concepts and technology rapidly.  Highly sel f -mot ivated,
organized and professional .

SKILLS AND EXPERIENCE 

HR@HUBHEAD.COM

SUBMIT YOUR APPLICATION TO:

WWW.NRX.COM

https://twitter.com/NRXAssetHub
https://www.facebook.com/nrxassethub/
https://ca.linkedin.com/company/hubhead

